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Second Edition of inter 1ogiQ 'Le Big Bang' Event is
Making a Tremendous Bang in thelT Industry

MONTREAL, QUEBEC--Le Big Bang IT sales and marketing event has
now cone to a close after two days of conferences, activities and
net wor ki ng. The event was a trenmendous success with nore than 52
participating nenbers of the inter |ogi Q network.

The wi nning fornula at the event was custom zed topics to respond
to the needs of I T conpanies, coupled with reknowned speakers,
and enhanced with the exchange of strategi es and networking
periods. "It was ny first time at Le Big Bang and the experience
was extrenmely valuable, it gave ne a |lot of ideas, but it also
gives us the opportunity to re-assess sone aspects of our

mar keting and sales strategy and it validates nost of our

deci sions," quoted M. Eric Bergeron, President and Chief of
Operations at | XI ASOFT.

Participants attended a selection of interactive conferences
given by leaders in their respective fields. Anmobng the speakers,
M. John Kurt Pliniussen of the Queen's School of Business,
presented a case study fromthe Harvard Busi ness School, and was
acclained by the participants for "its role playing" and its team
devel opnent of a marketing strategy.

M. Granville Toogood's conference-a senior coach-on how to
create and execute the perfect presentation while exam ning the
characteristics of |eadership in public speaking was much

appreci ated. According to M. Andre Garceau, Vice-President of
Busi ness Devel opnent at KM echnol ogies "Le Big Bang is one of the
best events in the IT industry. It gave ne new tools to nmake a
good presentation.”

Wth a focus on the exploration of many drivers and netrics



associated with sales effectiveness, M. Carlos Fox - President
of Intento International inc. and former executive of Hew ett
Packard - exulted the audience with the quality of its
information. "There was a lot of information in M. Fox's
presentation but mainly there were some useful tools which | can
apply in the conpany,"” quoted M. Yves Pelland, Executive

Vi ce- Presi dent of Sales at Pol ypl an Technol ogi es inc.

The conference was closed by by M. Jeffrey Stanmp -

Vi ce- Presi dent, R&D of Eureka! Ranch - who presented an upbeat
and interactive conference to his audience on the great ideas and
the characteristics required to excite and attract custoners to
Mar ket i ng, R&D or Busi ness Devel opnent efforts. He gave severa
exanpl es of conpanies that quintupled their turnover with an

i nnovati ng marketing strategy.

The consensus on the "Le Big Bang 2003" is that the event

provi ded new tools and a new vision focused on the custoner

rat her than on the product. "Wth the viewing of one slide, Big
Bang was profitable for me," quoted M. Yves Nicole, President of
INFO-KIT inc. Participants went honme with notes and books from
the speakers but mainly with new strategi es, new i deas and usefu
t ool s.

About Inter |ogi Q network

Inter logi Q network is one of the nobst inportant organization of
I T and comuni cati on conpani es in Canada. For nearly 14 years,
the network has been supporting its nenbers in the sales and

mar keting strategies of their business solutions. Its missionis
twofold: to offers a wide range of pronotion, professional

devel oprment, networking activities and to provi de business
intelligence, crucial tool for successful growh within the IT

i ndustry
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